in the coming period of [2009] [2010] [2011] [2012] [2013] [2014] , and that the sector will be able to contribute about 10 percent to 15 percent of the Gross Domestic Growth (GDP) in the coming year (http://nasional.kompas.com/read/2009/10/15/1756231/, accessed on October 18, 2011).
The number of foreign tourists visiting Indonesia has increased periodically. This is due to the wealth and natural beauty, historical heritage and the diversity of Indonesia's culture. These are considered as important elements in supporting the country's tourism. In addition, Indonesia is known as the largest archipelagic country in the world that has the fourth longest coastline in the world with approximately 17,480 islands.
With its geographical layout, "Indonesia located below the equator has resulted for having tropical and wet climate throughout the year. Moreover, its position which mediates the continents of Asia and Australia and the Indian Ocean and Pacific, Indonesia has a very strategic location" (http://www.wisatalk.com/ accessed on October 18, 2011) .
In addition to natural conditions that support the potential of tourism in Indonesia, the government also issued laws and regulations that support its citizens for having and experiencing tourism activities. According to the country's law:
"Freedom to travel and spend your spare time travelling is a part of human rights."
(Undang-Undang Kepariwisataan, UU NO.10, 2009) With support from its natural and physical beauty and the government in promoting tourism in Indonesia, the next stage is the selection of tourism destinations. When it comes to tourism destinations, one might consider choosing between going abroad or exploring the country. Unfortunately, many Indonesian people are more interested in going abroad for travel. As urged by the Chairman of the National Mandate Party, Soe- From all tourist destinations located in Flores, the uniqueness of the Komodo National Park (with area of 1,817 km ²) is one of the sought after destinations which lead to become as one of the finalists in "The New Seven Wonders of Nature". This is due to the existence of the Komodo Dragon's habitat (Varadus komodoensis), which is one of endangered species that occupies the island of Komodo, Rinca and Gili Motang. In 2008, the number of foreign tourists who visited the Komodo Island amounted to 21.000 people. In 2009, the number of tourists increased to 36.000 people. In 2010, it increased to 45.000 people. Most of the visitors are "foreign tourists who come mainly from Australia, Southeast Asia, and the United States (http://www.indonesia. travel/id/news/detail/471/promosi-mandiriindonesia-untuk-taman-nasional-komodothe-real-wonder-of-the-world accessed on October 3, 2011).
In facilitating to promote the Komodo National Park, the Indonesia government through Ministry of Culture and Tourism is also assisted by a non-profit organization named Swisscontact. The organization developed a program known as the Regional Tourism Development Project (WISATA) which began in 2009-2013 and includes the island of Flores in province of East Nusa Tenggara (NTT). The main activities will focus on developing local destination management organizations with two entry points to Flores: Labuan Bajo and Maumere. (http://www.swisscontact.or.id/ projects/eastern-indonesia/wisata---regional-tourism-development-on-flores-island/ accessed on October 3 2011).
Since 2010, the Ministry of Culture and Tourism has set a new program in Indonesia in order to increase tourist visits: "Destination Management" (DMO). There are 15 tourism destinations which will be developed by applying the concept of DMO in the period of 2010 to 2015. Tourist destinations include: Kota Tua (Jakarta), Pangandaran (West Java), Borobudur (Java), Bromo-Tengger-Semeru (East Java), Toba (North Sumatra), Sabang (Aceh), Lake Batur (Bali), Rinjani (NTB ), Komodo, FloresFlores (NTT), Tanjung Putting (Borneo), Derawan (East Kalimantan), Toraja (South Sulawesi), Bunaken (North Sulawesi), Wakatobi (North Sulawesi), and Raja Ampat (Papua) (http://nttonlinenews.com/ntt/index. php?option=com_content&view=article&id =10697:pakar-pariwisata-dunia-akan-bahaswisata-ri&catid=40:pariwisata&Itemid=57 accessed on October 3 2011)
Due to its very far whereabouts, many tourists seek information regarding accommodations, attractions, services of tour operators, as well as the restaurants surrounding The Komodo National Park that can be accessed through the internet. Fares for Aviation and maritime transport services connecting from the main port of Labuan Bajo to Komodo National Park are all available in the Internet. The use of the Internet for obtaining information is on high demand and can be illustrated from the picture below:
From the background described above, there is a need for further research in order to examine how the role of new media, government and other agencies facilitate tourism and entrepreneurship in Komodo Island in Nusa Tenggara. In addition, this research will also study efforts from the Indonesian government and other agencies in promoting Komodo Island. 
II. LITERATURE REVIEW II.1. New Media and Entrepreneurship
The way we communicate and promote products and/or services is highly influenced by the medium we use. Many entrepreneurs use various mediums such as television, radio, and newspapers to promote its products. Equally important, the current medium of choice is "New Media". New media is a form of interactive communication that uses the Internet, including podcasts, RSS feeds, social networking, text messaging, blogs, wikis, and other virtual worlds.
There are many uses of New Media. New media allows for anyone to create, modify, and share content and share it with others, using a relatively simple tool that is often free or inexpensive. New media requires a computer or mobile device with internet access (http://aids.gov/using-newmedia/basics/what-is-new-media/ accessed on October 3 2011).
The role of new media in facilitating entrepreneurship can be seen from the articles Jaya Akunuri adapted by Nwankwo and Gbadamosi in his book "Entrepreneurship Marketing: Principles and Practice of SME Marketing" (2010: 177):
"It has been well documented in academic literature that entrepreneurs rely hugely on both personal and social networking contact. Online media further enables entrepreneurs to do what they are best at -interact with people, build relationship and talk with their customers."
The use of the Internet for small and medium entrepreneurs has increase along with the uprising of business and market development. As said by Kuratko and Hodgetts (2007: 14) , small businesses use the Internet for various operations, including customer-based identification, advertising, consumer sales, business to business transactions, email and private internal network for employees.
II.3. Tourism and Destination Management
There are several approaches to defining tourism. Reid One definition of tourism that emphasizes the importance of experience gained from tourists proposed by Urry (1990) "Tourism is a departure from everyday experience. He describes tourism as experience and as a free-time activity that contracts with the daily routine and which can chiefly be identified by means of "signs" bringing significance to the attention of the tourist (for example, beauty, romance, nature)."
Macleod and Carrier, in their book "Tourism, Power and Culture: Anthropological Insights" (2010), says that:
"Tourism as an experience and an industry is infused by culture in its various dimensions, and influenced throughout by relationships of power; this is particularly apparent at the destination site."
One of the concepts that need to be examined in connection with the concept of tourism that has been described above is the con- "an accumulation of tourist resources and attractions, infrastructures, equipments, service providers, other support sectors and administrative organisms whose integrated and coordinated activities provide customers with the experiences they expected from the destination they chose to visit"
There are various categories of tourism activities. Here are the categories based on Reid, Fuller, Haywood and Bryden, (1993) adapted by Reid (2003:108) :
Picture 3: Categories of Tourism Activities Source: Reid, Fuller, Haywood and Bryden, 1993 Eco-tourism is one of the categories of tourism activities that are currently favored by many local and foreign tourists. According to Hammitt and Symmonds in his article "Wilder- 
III. METHODS
In this research, a qualitative approach is applied. The research period took place from August 28 until October 22, 2011. The methods used in collecting data for this study consisted of semi-structured personal interviews, examination of documents and personal observations. Application of multiple methods or triangulation in social research has been supported by many researchers because they help to overcome the shortcomings inherent in the use of one method. Case studies are used as a research strategy because the focus of this study is the island of Komodo as a tourist destination.
Retrieval of data using techniques such as in-depth interviews to a key informant and also informants for this study was needed. 
IV. FINDINGS AND DISCUSSION

IV.1.The Role of New Media (Internet) in promoting Flores and Komodo Island
When researchers examined the role of new media, especially the Internet, the first step was to inspect and search the Internet network facilities that are available in the area; for this study, the target area was Labuan Bajo, Flores. Interestingly, there are only two Internet providers in Labuan Bajo, which are Telkomsel and Indosat. According to Mr. Anang, an internet café entrepreneur, Internet Apik, said that internet connection was established in 1998 by Telkomnet using a long distance rate. To access the Internet, most tourists come to Internet cafes along the main road in Labuan Bajo. These services are provided by many cafes and restaurants in Labuan Bajo and the connection is generally the same at 1 Mb / s, which is good for Skype and Youtube connections. This result leads to a challenge for the tourism industry in the area when it comes to providing Internet service as well as price competitiveness for the available Internet services.
This situation is very contrast compare to tourism destinations such as Bali, where tourists have various internet provider options. With the wide range of Internet providers in an area, small businesses and tourism will be able to flourish alongside with the fast development of global opportunity. This is due to the ability of each provider offering a range of facilities and ease for surfing in cyberspace, including options in price and/or in quality. Other areas, such as Pontianak in East Kalimantan (as one of the poorest provinces in Indonesia according to BPS, 2011) In terms of obtaining information using the internet, when a researcher entered the keyword "Flores, Indonesia" into the Google search engine, there were about 6,100,000 search results in categories from all sources. While using the keyword "Komodo Island" there was about 737.000 results in the same category. All sources mean that it includes Images, Maps, Videos, News, Shopping, More.
When a researcher compared the above results by entering the keyword "Bali", there were about 67,900,000 results, and the keyword "Lombok" resulted in about 38,100,000 sources which confirmed the gap in the information the internet provided using the Google search engine. In contrast to other tourist destinations that have a unique Eco-Tourism attraction such as Raja Ampat and Wakatobi, Komodo Island is still lagging far behind. (With the keyword "Raja Ampat", there were about 1,040,000 results and about 845.000 results for "Wakatobi Island"). These findings reveal that The above statements reveal how both the Ministry of Culture and Tourism and Swisscontact feel that there is a lack of internet facilities in tourist areas and the island of Labuan Bajo Komodo. It is not in line with the concept put forward by Jaya Akunuri where more online media allows employers to do what they are best at, ie: interact with people, build relationships and talk with their customers.
IV.2. Tourism and Destination Management
Each destination has its own uniqueness and distinctiveness of the present-owned tourist attraction. The uniqueness is what makes a tourist area more prominent than other regions. Therefore, the concept of destination management proposed by the Ministry of Culture and Tourism can provide a competitive advantage for every 15 existing destinations in Indonesia. One of the backgrounds of why this concept will benefit tourism destinations in Indonesia is due to geographical differences in comparison with other countries. As noted by Mr. Firmansyah: The same was said by Mr. Frans Teguh to explain the differences between Indonesia's tourism with other countries, which can be seen from the location map of where Indonesia consists of many islands, while other Asian countries do not have as many islands as Indonesia (interview on October 11, 2011).
A tourism concept proposed by Reid (2003) and Urry (1990) As seen from the suggestion put forward by Mr. Christian, one of the uniqueness of the management of destinations (Destination Management) is the different categories of tourism such as Eco-tourism for the island of Komodo.
Eco-tourism destinations have become one of the most sought after areas for those who crave a different experience for their holiday. It is unique because it provides a different experience compared to other tourist destinations. Adventure, knowledge and an ambience that is different than what we experience in our daily lives are only a few things that eco-tourism can offer. The Komodo Island is a perfect destination to experience all that, and many more.
The Komodo Island is obviously widely acknowledged as the habitat of the endangered Komodo dragon, the largest lizard on earth. Yet aside from that, the island has much more to offer. Several other animals have nestled on the island such as the Javan Deer, buffalos, cockatoos, and others. The island is also bordered by a beautiful beach with rare pink sand that can only be found in a handful of areas around the world. It is also a popular spot for diving and exploring the creatures that lie beneath the ocean.
By executing destination management well and promoting Flores as one of the primary targets for alternate vacations spots, such as eco-tourism destinations, the pristine Komodo Island can be an experience that local and international tourists will never forget.
V. CONCLUSIONS AND SUGGESTIONS
Tourism is an important element for the growth of the Indonesian economy. Although Komodo Island is one of the most promising destinations in Indonesia, it still faces many challenges in facilitating entrepreneurship skills among the local people in East Nusa Tenggara. Based on the observation, there are a few things that need to be accomplished in order to maximize the area's potential.
With Flores as one of the prime tourist destinations, there are some crucial points that need to be observed. First, internet or new media is a very important tool in the field of tourism. This study has shown that through this, we can appeal to a wider range of tourists, locally and internationally, by upgrading the promotional tools, expanding networking and others. Second, entrepreneurism is still lacking in Flores. By helping the people develop this area of expertise, it can facilitate the tourists in enjoying their experience when they arrive at their destination. Third, destination management can support the promotion of tourism in Indonesia by providing experience that can be engineered through a synergy among the stakeholders in their respective destinations. With destination management, it will be known that ecotourism is one of the unique qualities that can be found in Flores. There are also some research suggestions that could be conducted in order to further enhance Indonesian tourism. It is known that some destinations still have very minimal internet facilities that can support the facilitation of communication and promotion of tourism, both for local and international tourists. Further studies to determine the interest in entrepreneurship at each destination is needed so that a program can be proposed to a non-profit organization, such as Swisscontact, and also create a synergy with destination management programs from the Ministry of Culture and Tourism.
Based on this analysis, there are still many things that need to be done in order to further enhance the growth of tourism in East Nusa Tenggara, specifically the Komodo Island. Hopefully, aiding this area will be able to boost Indonesia's tourism industry in the years to come.
